Social Media Metrics:

How to Measure and Optimize Your Marketing Efforts

Andy Cotgreave
Social Content Manager, Tableau
@acotgreave




Social Media Metrics: agenda

 The Social Media explosion

 How does this help us in

marketing?

e Getting the data

* Using the data: case studies

and demo
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http://www.pewinternet.org/topics/Social-Networking.aspx?typeFilter=5

http://www.statisticbrain.com/twitter-statistic



http://www.statisticbrain.com/twitter-statistics/
http://www.pewinternet.org/topics/Social-Networking.aspx?typeFilter=5

How does it help marketing?

Hot Issue identification
Product InnovationNew Product Development

_ead User ScoutingDemographic Segmentation
Consumer satisfaction measurement

mad " Tracking new product launches
Ad campalign tracking

Community participation



How does it help marketing?

Twitter Analysis: #TCC12 Activity

Select a date range

From 11/3/2012
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Great. So where’s the data?

Select file format:

® Excel (xls)

@, Comma-separated values (.csv)

July 2011.

Cancel

DATASIFT

vary: accept-eEncoding
Date: Tue, 13 Aapr 2010 21:35:52 aQiT
Content-Type: application/json; charset=utf-§

"Favorited”

: false,

"in_reply_to_status_id” : mull,

"created_at”

e b aes 't .

"Tue apr 13 21:32:10 +0000 2010°,
]



Social Media Metrics: case studies

%%onitoring the
conversation

Understanding when and where you
content is shared



1. Monitoring conversations

ep

HWVSVM 25
- Thanks for ruining my EU business trip #britishairways. | shouldnt

have flown @BritishAirways @British_Airways. Never flying with you

again

Expand b |




1. Monitoring conversations

Which airline do you fly?

; / .
How was your ﬂ[ght? "‘""‘i.“‘ -‘_.1.-._,__ i Where do you fly? ”

Use the filters to the right to choose your

region and airlines. When do you fly?
Then click on an airling in the wordcloud below to 5e2 Tweets to it and repliss from it. e

Tweets are seperated into positive and negative sentiment, compare airlines based on the senti-

ment of Tweets tthey receive.
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What are flyers Tweeting about airlines?

American Air Delta Assist United Jet Blue KLM British Airways Virgin
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2. Understanding how your content gets shared
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Wetableau
RedBull shares Deskp e
in the EU Mobile PPRLL
: DATASIFT

Shares by country Time of day of shares? Where do people share from?
Italy 18227 | | '
United Kingdom 16,627
Germany 14,994
France 14,720
Spain 6,912
Czech Republic 6.644

Austria 4,362
Denmark 3773
Portugal 3,735

Poland 2,863

Netherlands =~ 2,793 1 3 6 7 9 1113 15 17 19 2123 |apout Tabi®igchaps: W tBbleausoftware comyr
Safgum g 1,735 What kind of content?
Ireland @ 1,630

Croatia | 1,608
Sweden = 1,581
Hungary = 1,483
Slovakia = 1,447

Greece 1,257 k
Romania | 1,127 Story ." ]
Slovenia | 1,094 — :

Finland 905 Picture

Bulgaria | 437
Malta | 394




3. Tracking engagement

FB Post Performance

Post Total Reach Timeline

Tableau 8 Launch
Lifetime pest tofal reach: 31,932

Date Posted
February 22, 2013 to July 16, 2.

$DATA Listed NYSE

— | ifetime post total reach: 30,892
Lifetime post viral reach: 20,164

Apr 30 May 15 May 30 Jun 14 Jun 29 Jul 14

Lifetime Post organic reach

30K Lifetime post viral reach: 8,886
25K
§ Roadshow Kickoff Christian _Chabot nominated for
S5k and Tableau for Studen GeekWire CEO of the Year
= Lifetime post total reach: 11,087
~ Launch Lifetime post viral reach: 4,419
] Lifefime post total reach: 10,058
E 15K Lifetime post viral reach: 3,889 \
g v
10K
5K
0K
Mar 1 Mar 16 Mar 31 Apris
Nay of Posted [2013]
Lifetime Post Total Reach
Lifetime Post Consumers U R

Post Message

SDATA Listed NYSE [

The Tableau team celebrates the IPO in NYC and at o.. [N
The Kirkland office woke up bright and early to celeb.. [N

It's a beautiful day for a $DATA 1PO. |

Hey gir... I
More team members enjoying the rush of the NYSE. .. [
Tableau at the Blue Fin building, London [N
Hey look! We're on TV! _

A once-in-a-lifetime moment for our longtime employ..

Tableau § is officially live! Check out what it looks lik.. [N
Christian and Ty soaking up the moment on Wall Str..

Our team members in Japan are pretty excited about ..

Well, at least one of these people is excited about the..

Eagerly following the IPO developments at Seattle HQ.

0 500 1000 1500
Lifetime Post Consumers

Lifetime Post Viral Reach U EEE

Post Message
It's a beautiful day for a $SDATA 1PO. |
Hey ir..
Tableau & is officially live! Check out what it looks like w.. || NI
The Tableau team celebrates the IPO in NYC and at our ..
Congrats to Tableau's CEO, Christian Chabot, on being .. [ NI
Tableau is now free for full-time students to use! We're .. [N
What's the sexiest job of the 21st century? According to.. -
Ever heard of a little company called Facebook? We're e.. .
The only person who can draw a bigger crowd than our .. .
The Kirkland office woke up bright and early to celebrat.. .
Austin’s Chief of Police stopped by the data confession.. .
Holy Cow - | just amplified my data in seconds with Tabl.. .
u
|

Our sales manager Ankur went on a lunch Date with 8 to..

Grumpy cat knows a thing or two about Bad Business |..

=

K SK 10K
Lifetime Post viral reach



3. Tracking engagement

facebook Search for people, places and things qQ jj’ | Andy Cotgreave i e

You are posting, commenting and liking as Tableau Software — Change to Andy Cotgreave

# Overview iy Likes 1. Reach Jll Visits E Posts 2% People

Showing data from 27/10/2013 - 02/11/2013
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3. Tracking engagement

FB Post Performance
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Social Media Metrics: case studies

%%onitoring the
conversation

Understanding when and where you
content is shared



Next steps

* Continue watching our series of marketing
seminars:

- 13 November: Infusing analytics into your modern
marketing mix

- 20 November: Leveraging analytics fore better search
marketing performance

- 4 December: Executive dashboards: How to measure
marketing’s performance - and impact

- 11 December: Measuring engagement: 3 metrics that

”ﬂ?fﬁ;.rf[bit.ly[IableauSociaI
e Download a free trial of Tableau



http://bit.ly/TableauSocial
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