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Social Media Metrics: agenda

• The Social Media explosion

• How does this help us in 

marketing?

• Getting the data

• Using the data: case studies 

and demo



58,000,000
15 hours 33 
minutes

http://www.statisticbrain.com/twitter-statistics/

72%

http://www.pewinternet.org/topics/Social-Networking.aspx?typeFilter=5

http://www.statisticbrain.com/twitter-statistics/
http://www.pewinternet.org/topics/Social-Networking.aspx?typeFilter=5


How does it help marketing?
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Great. So where’s the data?



Monitoring the 
conversation

Understanding when and where you 
content is shared

Tracking engagement with 
your campaigns
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Social Media Metrics: case studies



1. Monitoring conversations
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2. Understanding how your content gets shared



http://win.gs/1e7m
OUI





3. Tracking engagement
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Social Media Metrics: case studies



Next steps

• Continue watching our series of marketing 
seminars:

– 13 November: Infusing analytics into your modern 
marketing mix

– 20 November: Leveraging analytics fore better search 
marketing performance

– 4 December:  Executive dashboards: How to measure 
marketing’s performance – and impact

– 11 December:  Measuring engagement: 3 metrics that 
matter 

• Download a free trial of Tableau
http://bit.ly/TableauSocial

http://bit.ly/TableauSocial
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